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BrAin storming

Collected 5 Good Marketing 

ideas
The competition among restaurants is fierce, and it’ll be need to give 
all to be successful. I collected with 8 restaurant marketing ideas and 
strategies that promise to help MadMex improve business and get 
attention from growling stomachs everywhere!

Loyalty Programs
Partnering up with online food apps should definitely 
be a consideration as par t of your restaurant 
market ing p lan. Par tner ing wi th onl ine apps 
encourages visitors to check out your restaurant 
through gamification and loyalty programs, which 
offer visitors a free purchase or discount for visiting a 
certain number of times.

Coupon Discounts
Providing coupons and discounts for your restaurant 
is always a surefire way to bring customers running. 
Offer a free dish to your new email newsletter 
subscribers.
Alternatively, you can try advertising a discount 
through Groupon or Living Social – if you go that 
route, you’ll get a TONS of exposure, but you’ll end 
up paying a hefty portion of sales to the deal website, 
so keep that in mind.
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BrAin storming

Local Ingredients
Customers love to hear that they’re eating local, 
and sourcing local ingredients from nearby can do 
a lot to boost your fan base and give you a positive 
reputation in the community. If it’s not out of your 
budget, definitely consider this option!

Start a Food Truck
Starting a food truck isn’t for the faint of heart – it’s 
a tremendous endeavor and, depending on the 
kind of truck you want to buy, it can be very pricey. 
However, starting a food truck enables you to dish 
out your food to folks you might never normally come 
in contact with.

Develop Identity
Building brand identity can have a big affect on your 
social media performance. Your goal should be to 
build you restaurant’s identity around your target 
customers.
Understand who your target patrons are, then build 
your brand around what they are interested in. Reflect 
these interests on your social media platforms and in 
your promotional material.

MEXICAN RESTAURANT
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Coggle mind map 

BrAin storming

Advertise Campaign

Mad Mex can be explored and identify market opportunities

and then produce anadvertising solution to meet these

requirements.

Target of
Customers

Gender
Male

Female

status

Single
Young

Older

Married
young married no children

young married with children

older married no children,

older married with children under 18

Age
under 6, 7-11, 12-19

20-34, 35-49

50-64, 65+

Occupation

Professional and technical

manager, owners

clerical,sales, tradespeople

supervisors

farmers

student

retired, homemakers,unemployed

Education
College VET

University

Primary school or less, high school,

Nationality

Australian

European
Germany

Turkey

France

United Kingdom

Italy

Spain

Russia

Asian
Japan

China

Malaysia

Thailand

Singapore

American
United States

Canada

Guatemala

Cuba

Haiti

Jamaica

South American
Colombia

Brazil

Mexico

Chile

Peru

Argentina

Spreadable

Social
Conversation Club

Sport Club

Community

Fun Club

Hobby Club

Online
Website

Advertise

Campaign
Sale product

Coupon

Special ticket

News

Education
Primary schol

High School

Secondary School

College, TAFE

University

Advertisement
Arcade

Website

Shopping Mall

Billboard

Thema Park

Art Media
Music

Art

design

Sozial Media SNS
LinkedIn

Flickr

Instagram

Thumber

Twitter

Facebook

Restaurant
Suburb

QLD

GARDEN CITY
560,000 -600,000

PACIFIC FAIR
195,500 - 20,000

BRISBANE INTERNATIONAL AIRPORT
223,500 - 224,000

QUEENS PLAZA
430,000 - 450,000

BRISBANE DOMESTIC AIRPORT
223,500 - 224,000

SUNSHINE PLAZA (CANTINA)230,000 - 235,000

Promote
Products

Accessary
pen

mobile Case

Ring

Tableware
Spoon

Fork

maggcup

Chopstick

Dish

Clothes
Parker

Cap

T- Shirt

Stale

Sauce
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swot analysis 

BrAin storming

Strength

weakness

Opportunities

Threats

Located in big commercial facilities.
Serves in reasonable price

Poor intuitiveness of the current logo. Potential 
customers may fail to perceive Mad Mex as a Mexican 
restaurant. 

If Mad Mex can do well in the fierce competition, the 
reward is big; more customers and more sales

Many competitors of the same kinds (Subway, 
MacDonald and Gomez ). They also sell at reasonable 
prices.
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analysis of Sumarry

BrAin storming

•Strengths or opportunities that can reduce or negate the 
weakness or threats?
• The price range won't make Mad Mex compete against 
restaurants other than fast food restaurants.
•Without an intuitive logo, their presence is noted by customers.(eg, 
whoever goes to food court may notice the presence of Mad Mex) 

•How can the strengths also be threats.
Mad Mex has to be cleaver enough to overwhelm other 
competitors who are selling fast food at reasonable price. 
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Season campaing

BrAin storming

Organise Halleween festival
Drink apple cider, go to a pumpkin festival, carve a pumpkin, decorate the 
house, go to a haunted house, find your way out of a cornmaze… the list 
continues until Halloween approaches on October 31st.
If MadMex is become a host of halloween festival, it will definitely be 
buzzing custmaers sorround MadMex at the day.
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proporsal

mad mex halloween

campaign

Autumn is notorious for getting families out of the house to enjoy traditional fall-

festivities; especially in foliage-laden areas like New England. Maybe it's because school 

always starts in September, but it just seems like fall is the time when everyone has a plan in 

place. If you're a restaurant owner might be thinking: well how can I make my spot part 

of their plan? 

As a restaurant owner, halloween activities give them unlimited 
opportunities to take advantage of the season and have a little fun at 
the same time… and with a little bit of a marketing strategy, you can 

make sure your place is the go-to destination. 
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Logo

The Basics

 Redesign logo for Halloween
The Mad Mex logo is a sugar skull symbol for what’s prospering in Mexico 
now, and the power of the signal and unique mark that people prefer to 
come around Mad Mex everyday.
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Logo

The Basics

 Recolouring logotype
Trying to change colour for halloeween atmosphere and the adjustment 
of space between pairs of letters was manually shifted in order to create a 
more visually appealing and readable logotype.
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Logo

The Basics

 Create new logo for the campaign
The adjustment of space between pairs of letters was manually shifted in 
order to create a more visually appealing and readable logotype.
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Logo

Clear Space and

minimum size

When you are using the logo with other graphic 
elements, make sure you give it some room to 
breathe. The empty space around the logo should 
be at least 150% of the width of the logo. To 
ensure the logo maintains its visual impact, do not 
go any smaller than16 pixels wide.

100%

150%

logo clear space logo clear space

16 pixels
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Logo

Color

The Mad Mex logo is always red, green and white. 
It must be legible and maintain the integrity of its 
form.However, only this campaign our colour is 
going to change to orange and perple.  it can 
show halloween moods.

When placing the logo on image, always use as 
same way of any colors.
For image orange or perple background, we 
suggest applying a 90% white tint to the ensure 
image to maintain legibility of the Mad Mex logo.

with orange or black colour back ground

The logo on image back ground

with perple or darker color back ground

layer 2
90% orange or perple tin

layer 1
Original image
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typography

Body copy

For the base, when customers need to read 
informations, we can use Helvetica Neue.
For the event name, and logotype, we can use 
the company name, it’s always use all white colour 
except ourr logotype.
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SPECIAL MEAL WITH SPECIAL SPICE 

THIS HALLOWEEN PARTY INVITATION IS FOR YOU!
SPECIAL MEAL WITH SPECIAL SPICE 

THIS HALLOWEEN PARTY INVITATION IS FOR YOU!

SPECIAL MEAL WITH SPECIAL SPICE 

THIS HALLOWEEN PARTY INVITATION IS FOR YOU!
SPECIAL MEAL WITH SPECIAL SPICE 

THIS HALLOWEEN PARTY INVITATION IS FOR YOU!

Our advertise design is combined 3 layers that 
original image is put on bottom, 60-80% tint body 
copy cover on the image, and then original logo 
and important words with colour frame put on top.

layer 2
100% body copy and logo

layer 2
100% body copy and logo

Combined all layer 
business card image

Combined all layer 
business card image

Combined all layer 
business card image

Combined all layer 
business card image

layer 2
60-80%

 tin
layer 2
60-80%

 tin

layer 1
perple back graound

layer 1
orange back ground

layer 1
original image

layer 1
original image

unfolded Applications

A bus stop

sign

1

2

3

4
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unfolded Applications

A bus stop

sign
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unfolded Applications

a billboard

design

SPECIAL MEAL WITH SPECIAL SPICE.  THIS HALLOWEEN PARTY INVITATION IS FOR YOU!
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unfolded Applications

T-Shirts

design

Our fun T-shirts design is simple and universal -- 
it is the common thread our brand and allaw us to 
emphasise the Mad Mex with Halloween moods.
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unfolded Applications

T-Shirts

design
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unfolded Applications

MERCHANDISE

PRODUCTS

Our merchandise design is famlia and universal 
-- it is the common thread halloween candy and 
chocolate. They also allaw us to emphasise the 
Mad Mex.
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unfolded Applications

SOCIAL  MEDIA

CAMPAIGN

A mock up of Instagram

A mock up of facebook


